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"Understanding and acknowledging the incredible economic impdhec
nonprofit arts and culture, we must always remember their fundalmen
value. They foster beauty, creativity, originality, and vitalitgeTarts
inspire us, sooth us, provoke us, involve us, and connect uthd3ualso

create jobs and contribute to the economy.”

2 Robert L. Lynch
President and CEO
Americans for the Arts

38V WKLV UHSRAKL#erd8 NdRvYYidrk culiifdildector stands
strong as a driver of employment, economic growth, tax reveeagian,
DQG PRUH 7 KD W § VrebBdd td JUupporithk artsR EpitaN wh
read this report will know that supporting the arts is a good investme
WKDWTV DOVR JRRG IRU RXU FRPPXQLW\ ’

2 Tod A. Kniazuk
Executive Director
Arts Services Initiative of Western New York



The Arts Mean Business
By Robert L. Lynch, President and CEO, Americans for the Arts

In my travels, | meet business and government leaders whé& ppssionately about

the value the arts bring to their communi@iefsieling creativity, beautifying
downtowns, and providing joy. Many also share with me theeaingdl of balancing arts
funding with the demands to support jobs and grow their economy. Tedbasnunity
leaders Arts & Economic Prosperity 5 offers a clear and welcome message: the arts
are an investment that delivers both community well-being and econdalityvi

Arts & Economic Prosperity 5 (AEP5)is Americans

transportation, tourism, agriculture, and construction).

IRU WKH $UWVTY ILIWK HFRQRPLF L PAQfoNeneya e, mrahywstiiéland local governments
QDWLRQYTY QRQSURILW DUWYV DQG MA@ ¥étdhlish& dgendiEsQoLtidoRandpeaw thei G

their audiences. By every measure, the results are
impressive. Nationally, the nonprofit arts industry
generated $166.3 billion of economic activity in

20152 $63.8 hillion in spending by arts and cultural
organizations and an additional $102.5 billion in event-
related expenditures by their audiences. This activity
supported 4.6 million jobs and generated $27.5 billion
in revenue to local, state, and federal governments (a
yield well beyond their collective $5 billion in arts
allocations). AEPS5 is the most comprehensive study of
its kind ever conducted. It provides detailed economic
impact findings on 341 study regions representing all
50 states and the District of Columbia. Data was
gathered from 14,439 organizations and 212,691 arts
event attendees, and our project economists customized
input-output models for each and every study region to
ensure reliable and actionable localized results.

When Americans for the Arts published its first
economic impact study in 1994, it worked with 33
local communities. As evidence of the value of these
studies, AEP5 has grown this local participation ten-
fold. We also have witnessed a corresponding growth
in the understanding of the economic value of the arts.
The U.S. Bureau of Economic Analysis, for example,
now publishes an annuAtts & Cultural Production
Satellite Accountwhich extends beyond the nonprofit
sector to include the full breadth of commercial and
for-profit arts, education, and individual artists, and
lists the sector as a $730 billion industry (4.2 percent of
WKH QDW L R@r§ar shagof the economy than
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creative economy.

What continues to set AEP5 apart from other studies is
exactly why it is so useful: it uses localized research
that not only focuses on arts organizatidrimt also
incorporates the event-related spending by their
audiences. When patrons attend an arts event, they may
pay for parking, eat dinner at a restaurant, enjoy dessert
after the show, and return home to pay the babysitter.
The study found that the typical attendee spends $31.47
per person, per event beyond the cost of admission.
AEPS5 also shows that one-third of attendees (34
percent) traveled from outside the county in which the
arts event took place. Their event-related spending was
more than twice that of their local counterparts ($47.57
vs. $23.44). What brought those visitors to town? Two-
thirds (69 percent) indicated that the primary purpose
for their visit was to attend that arts event. Thesagse

is clear: a vibrant arts community not only keeps
residents and their discretionary spending close to
home, it also attracts visitors who spend money and
help local businesses thrive.

AEP5 demonstrates that the arts provide both cultural
and economic benefits. No longer do community
leaders need to feel that a choice must be made
between arts funding and economic development.
Arts & Economic Prosperity 5 proves that they can
choose both. Nationally as well as locally, the arts
mean business.



37KH DUwWV DUH DQ H[SUHVVLRQ RQWRXXQ\
an important element of our appeal as a tourism destinatiogy ark
also central to our effort to attract and retain a highly skilled, ceeativ
class workforce in Western New York. The Americans for the regsrt
shows the impact of our cultural institutions and makes it tied they

DUH D QHFHVVLW\ WR RXU HFRQWKIUH V XF

2. Hon. Kathy Hochul
Lieutenant Governor
New York State

Even in a strong economy, some may perceive the arts as an
unaffordable luxury. Fortunately, this rigorous report offers evidérate
the nonprofit arts industry provides not just cultural benefitauto
communities, but also makes significant positive economic contributic
to the natiof V | L Q D Q-bdifg € garHl€3©of the overall state of the
economy. The arts as a driver of employment, vibrancy,siouand

building a creative workforce is certainly something to applaud.

2 Jonathan Spector
President & CEO
The Conference Board
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The Economic Impact of the
Nonprofit Arts and Culture Industry in

Western New York

Arts & Economic Prosperity 5 provides evidence that the nonprofit arts and culture
sector is a significant industry in Western New Yd&rne that generates $352.1
million in total economic activity. This spendiddgb156 million by nonprofit arts and
cultural organizations and an additional $196.1 million in evdateg spending by
their audiences supports 10,160 full-time equivalent jobs, generates $208.2 million
in household income to local residents, and delivers $40.3 millimtal &nd state
government revenue. This economic impact study sends a strongtsagnahen we
support the arts, we not only enhance our quality of life, buals@invest in
'HVWHUQ 1HZ <RUNTbeilhFRQRPLF ZHOO

This Arts & Economic Prosperity 5 study documents
the economic impact of the nonprofit arts and culture
sector in 341 study regioAsl13 cities, 115 counties,
81 multicity or multicounty regions, 20 states, and 12
arts district® representing all 50 U.S. states and the
District of Columbia. The diverse study regions range
in population (1,500 to four million) and type (rural to
large urban). Economists customized input-output
models to calculate specific and reliable findings for
each study region. This study focuses solely on the
economic impact of nonprofit arts and cultural
organizations and event-related spending by their
audiences. Spending by individual artists and the for-
profit arts and culture sector (e.g., Broadway or the
motion picture industry) are excluded from this study.

The geographic area analyzed in this unique report is
defined aAllegany, Cattaraugus, Chautauqua, Erie
and Niagara Counties in New York(a multi-county

region.

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5

Defining Economic Impact

This proprietary study methodology uses four economic
measures to define economic impact: full-time
equivalent jobs, resident household income, and local
and state government revenues.

Full-Time Equivalent (FTE) Jobs describes the total
amount of labor employed. An FTE job can be one full-
time employee, two half-time employees, etc.
Economists measure FTE jobs, not the total number o
employees, because it is a more accurate measure that
accounts for part-time employment.

Resident Household Incomdoften called Personal
Income) includes salaries, wages, and entrepreneurial
income paid to residents. It is the money residents ea
and use to pay for food, shelter, utilities, and other
living expenses.

Revenue to Local and State Governmerihcludes
revenue from local and state taxes (e.g., income, sales,
lodging, real estate, personal property, and other local
option taxes) as well as funds from license fees, utility
fees, filing fees, and other similar sources. Local
government revenue includes funds to governmental
units such as city, county, township, and school
districts, and other special districts



Economic Impact of Spending

by the Nonprofit Arts and Culture Industry

(Combined Spending by Both Organizations and Their Audienc®
in Western New York

In communities coadts- FRDVW IURP RXU VPDOOHVW WRZQV WR RXU OWVY JHY® FL\
cultural organizations make their communities more desirablespladie and work every day of the year.

The arts and culture provide inspiration and joy to residents, bepubific spaces, and strengthen the social
fabric of our communities. Nonprofit arts and cultural organizationslsoebasinesses. They employ people
locally, purchase goods and services from other local businesses, and attistst Exent-related spending by
arts audiences generates valuable revenue for local merchanessestaurants, retail stores, parking garages,
and hotels.

During fiscal year 2015, spending by both Western New Y orf Nonprofit arts and cultural organizations
and their audiences totaled $352.1 millionThe table below demonstrates the total economic impact of these
expenditures.

TABLE 1:
Total Economic Impact of the Nonprofit Arts and Culture Industry in Western New Yak

Median of
Similar Study Regions
Western New York Pop. = 1,000,000 or Mor National Median

Total Industry Expenditures $352,149,882 $412,259,509 $35,750,645
Full-Time Equivalent Jobs 10,160 12,815 1,131
Resident Household Income $208,246,000 $285,526,000 $23,154,000
Local Government Revenue $27,497,000 $20,107,000 $1,407,000
State Government Revenue $12,801,000 $24,950,000 $1,961,000

The Arts Improve WKH (FRQRP\ « DQG WKH 4XDOLW\ RI RXU 3t

9 82 percentof Americans believe the arts & culture are importaribtal businesses and the economy
9 87 percentof Americans believe the arts & culture are importarguality of life

Source: AmericansRU WKH $UWV VXUYH\ RI DGXOWYV E\ ,!
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37KH VXFFHVV RI P\ IDPLO\YV EXVLQHVVQGE
creative and innovative workforce. | have witnessed firsthangddaier of
the arts in building these business skills. When we participate pdlygson
LQ WKH DUWV ZH VWUHQJWKHQ RXHY W KXKYH
a better ceramicist or chorus member, but a more creatikker? better

DEOH WR LGHQWLI\ FKDOOHQJHV DQG LQGC

2 Christopher Forbes
Vice Chairman, Forbes, Inc.

Economic Impact: Total, Direct, Indirect, and Induced

How can a dollar beespen? Consider the example of a theater company that purchdisesgallon bucket
of paint from its local hardware store for $08 very simple transaction at the outset, but one thaites a
complex sequence of income and spending by both individualstaerdboisinesses.

Following the paint purchase, the hardware store may pedtian of the $100 to pay the sales clerk
who sold the bucket of paint. The sales clerk then resmds of the money for groceries; the

grocery store uses some of the money to pay its catiiiecashier then spends some of the money
for rent; and so on.

The hardware store also uses some of the $100 to purchalseagmbservices from other businesses,
such as the local utility company, and then to buyvalmecket of paint from the paint factory to
restock its shelf. Those businesses, in turn, respemtidhey they earned from the hardware store to
buy goods and services from still other local busiegsand so on.

Eventually, the last of the $100 is spent outside of thencunity and no longer has a local economic
impact. It is considered to have leaked out of the comtiyuni

Thetotal HFRQRPLF LPSDFW GHVFULEHYVUMWLIQA I XIOOK HW R B RAPK_IF DIV HHFIW  LVQAL L
and ending when the last of the $100 leaks out of the cwritynlt is composed of théirect economic
impact (the effect of the initial expenditure by thesttee), as well as thiadirect andinduced economic

impacts, which are the effects of the subsequent rodraggending by businesses and individuals,
respectively.

Interestingly, a dollar ripples very differently through each camity, which is why an input-output model
was customized for the unique economy of Allegany, Cattaraugus, ChautatgwencENiagara Counties.

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5 5



Economic Impact of Spending
by Nonprofit Arts and Cultural ORGANIZATIONS
in Western New York

Nonprofit arts and culture organizations are active contnibutotheir business community. They are employers,
producers, and consumers. They are members of the Chamber of Commertas&eaygbartners in the
marketing and promotion of their cities, regions, and st&gsnding by nonprofit arts and cultural

organizations totaled $156 million in Western New York during fiscal year 2015This spending is far-
reaching: organizations pay employees, purchase supplies, témtregrvices, and acquire assets within their
community. These actions, in turn, support jobs, generate household income, aattgemenue to local and
state governments.

‘HVWHUQ 1HZ <RUNYV QRQSU R hlioths prayide\re\a@i@g E{pbyvEnt DrandrReUhiaD jQst |
administrators, artists, curators, choreographers, and musicians. They alsy famapkial staff, facility

managers, and salespeople. In addition, the spending by these organitiegictly supports a wide array of other
occupations spanning many industries that provide their goods and sergcescfmunting, construction, event
planning, legal, logistics, printing, and technology).

Data were collected from 126 eligible nonprofit arts and culngdnizations that are located in Western New
York. Each provided detailed budget information for fiscal year 2015, {ebor, payments to local and nonlocal
artists, operations, administration, programming, facilities, andat@pipenditures/asset acquisition). The
following table demonstrates the total economic impact of theieggtg spending.

TABLE 2:
Total Economic Impact of Spending by Nonprofit Arts and Cultural ORGANIZATIONS
in Western New York

Median of

Similar Study Regions
Western New York Pop. = 1,000,000 or Mor National Median
Total Organizational Expenditures $156,024,439 $173,409,818 $15,727,535
Full-Time Equivalent Jobs 4,705 5,841 608
Resident Household Income $100,704,000 $143,374,000 $11,441,500
Local Government Revenue $8,936,000 $7,330,000 $592,000
State Government Revenue $4,207,000 $8,709,000 $840,500

6 AMERICANS FOR THE ARTS Arts & Economic Prosperity 5



Economic Impact Beyond Dollars: Volunteerism

While arts volunteers may not have an economic impact as defir@d study, they clearly have an enormous
impact by helping nonprofit arts and cultural organizations fanas a viable industry. Arts & Economic
Prosperity 5 reveals a significant contribution to nonprofit artatidral organizations as a result of
volunteerismDuring 2015, a total of 12,215 volunteers donated a total of 587,340 hours to Western New
York fV SDUWLFLSDWLQJ QR QlatgdidaNinDThigreprEsents dadoaatidnkadd time with an
estimated aggregate value of $13,837,78ddependent Sector estimates the dollar value of the average 2015
volunteer hour to be $23.56). Volunteers can include unpaid professionaé sjgfékecutive and program staff,
board/commission members), artistic volunteers (artjsts, choreographers, designers), clerical volunteers,
and service volunteers (e.g., ticket takers, docents, ugfiferdiop volunteers).

The 126 participating organizations reported an average of 96.9 volunteevelhteered an average of 48.1
hours during 2015, for a total of 4,661.4 hours per organization.

The Value of In-Kind Contributions to Arts Organizations

The organizations were asked about the sources and value of their inykondtsin-kind contributions are non-
cash donations such as materials (e.g., office supplies from a las@rjefacilities (e.g., office or performance
space), and services (e.g., printing from a local printé®.126 participating nonprofit arts and cultural
organizations in Western New York reported that they received in-kind ontributions with an aggregate
value of $4,171,986 during fiscal year 2015 hese contributions can be received from a variety of sources
including corporations, individuals, local and state arts agencies, anchg@vegragencies.

37KH :-HVWHUQ 1HZ <RUN UHJLRQ KDV EHKRRH!}
because of the strong emphasis this community has pladearoessing the
power and vitality of the arts. The arts sector has played elesin

affecting positive changes in our region as evidenced by the&&Aftonomic
Prosperity 5 report. It has fostered growth, transition, and commuhbigncy
DFURVYVY DOO QHLJKERUKRRGYVY DQG ORFDOLWIR
leverage resources for our local economy, create a climatbialm innovation

can flourish, and elevate the quality of life and welHLQJ IRU DOO °

2 Beth Gosch
Chair, Fund for the Arts
Executive Director, Western New York Foundation

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5 7



Economic Impact of Spending
by Nonprofit Arts and Cultural AUDIENCES
in Western New York

The nonprofit arts and culture industry, unlike most industries, leveragasifecaig amount of event-related
spending by its audiences. For example, when patrons attend a culturalheyemtay pay to park their car,
purchase dinner at a restaurant, shop in nearby stores, eat desstb afiewv, and pay a babysitter upon their
return home. Attendees from out of town often spend the night irea ibts spending generates related
commerce for local businesses such as restaurants, parking gatagesores, and hotels. Local businesses that
cater to arts and culture audiences reap the rewards of this ec@ubivity.

To measure the impact of spending by cultural audiences in WesteriYbtk, data were collected from 1,302
event attendees during 2016. Researchers used an audience-intercegblogy, a standard technique in which
patrons are asked to complete a short survey about their event-retatdohggwhile they are attending the

event). In Western New York, cultural attendees spent an aver&86.54 per person, per event as a direct result
of their attendance at the event.

The 126 participating nonprofit arts and cultural organizations egbtinat the aggregate attendance to their
events was 6.6 million during 201Bvent-related spending by these attendees totaled $196.1 million in
Western New York during fiscal year 2015 excluding the cost of event admission. The following table
demonstrates the total economic impact of this spending.

TABLE 3:
Total Economic Impact of Spending by Nonprofit Arts ard Cultural AUDIENCES
in Western New York (excluding the cost of event admisstipn

Median of

Similar Study Regions
Western New York Pop. 1,000,000 or Mor National Median
Total Audience Expenditures $196,125,443 $237,176,500 $18,871,511
Full-Time Equivalent Jobs 5,455 6,791 430
Resident Household Income $107,542,000 $153,220,000 $8,402,500
Local Government Revenue $18,561,000 $12,504,000 $898,000
State Government Revenue $8,594,000 $13,837,000 $1,007,500

1 Why exclude the cost of admission? The admissions paid Ioylate are excluded from the audience analysis because thos
dollars are captured in the operating budgets of the petiicg nonprofit arts and cultural organizations and, in arespent §
WKH RUJDQL]DWLRQV 7KLV PHRXQRGLIRIDIR W PRRH GO\R OGRXEBOHQ WKH VWXG\ DQDO\VL
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Cultural Tourists Spend More

The 1,302 audience survey respondents were asked to provide the ZIP tedepofnhary residence, enabling
researchers to determine which attendees were local residentsifftivethe five-county Western New York

area) and which were nonresidents (live outside the five-coMestern New York area). In Western New Y ork,
researchers estimate that 86.5 percent of the 6.6 million nonprofittartdeses were residents; 13.5 percent were
nonresidents.

Nonresident attendees spent an average of 107 percent more per person tharal attendees ($53.36 vs.
$25.83) as a result of their attendance to cultural eventés would be expected from a traveler, higher
spending was typically found in the categories of lodging, meals, angdréatson. When a community attracts
cultural tourists, it harnesses significant economic rewards.

TABLE 4: Event-Related Spending by Arts and Culture Exent Attendees Totaled $196.1 million

in Western New York (excluding the cost of event admission)

Residents

Nonresidents

All
Western New York
Event Attendees

Total Attendance 5,741,737 896,109 6,637,846
Percent of Attendees 86.5% 13.5% 100%
Average Dollars Spent Per Attendee $25.83 $53.36 $29.54
Total Event-Related Expenditures $148,309,067| $47,816,376 $196,125,443

TABLE 5: Nonprofit Arts and Culture Event Attendees Spend an Average of $29.54 Per Person

in Western New York (excluding the cost of event admission)

All

Western New York

Residents Nonresidents Event Attendees

Refreshments/Snacks During Event $4.36 $5.84 $4.56
Meals Before/After Event $12.23 $14.91 $12.59
Souvenirs and Gifts $3.83 $5.87 $4.10
Clothing and Accessories $1.19 $4.28 $1.60
Ground Transportation $2.78 $6.48 $3.28
Event-Related Child Care $0.20 $0.14 $0.19
Overnight Lodgingone night only) $0.81 $15.06 $2.74
Other $0.43 $0.78 $0.48
Total Per Person Spending $25.83 $53.36 $29.54

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5



The Arts Drive Tourism

Each of the nonresident survey respondents (i.e., those who live outsidetbeuinty Western New York area

were asked about the purpose of their ®ip0 percent indicated that the primary purpose of their visit to

Western New York ZDV 3VSHFLILFDOO\ WR DWW H Qlis fikdinlg \demddsvaresRhe@owerU D O HY H
of the arts to attract visitors to the community.

The audience-intercept survey also asked nonresident attendeesabtiidyhave traveled somewhere else
(instead of to Western New York) if the event where they wereeyed had not occurresd.3 percent of
QRQUHVLGHQW DWWHQGHHY ZRXOG KDYH 3SVHUIGY BOH @ VO D KSXONW XU QA |

Of the 13.5 percent of arts attendees who are nonresidents, 19.3 percerd egpoxternight lodging expense.
Not surprisingly, nonresident attendees with overnight expenses spsittecahly more money per person during
their visit to Western New York than did nonresident attende&®wibvernight lodging expenses ($141.15 and
$32.35, respectively). For this analysis, only one night of lodging expenses iscctaward the audience
expenditure, regardless of how many nights these cultural touristfiyastaged in the community. This
conservative approach ensures that the audience-spending figunes iaflated by non-arts-related spending.

The Arts Retain Local Dollars

The survey also asked local resident attendees about what they waldbinevf the arts event that they were
attending was not taking plac&2.9 percent of resident attendees s& WKH\ ZRXOG KDYH 3SWUDYHOHG
GLITHUHQW FRPPXQLW\ WR DWWHQG D VLPLODU FXOWXUDO HYHQW ~

The cultural tourism findings on this page demonstrate the econmpéci of the nonprofit arts and culture
industry in its truest sense. If a community fails to provide a varietytisfiaand cultural experiences, not only
will it fail to attract new dollars from cultural tourists, it wélso lose the discretionary spending of its own
residents who will travel elsewhere for a similar experience.

37KH UHJLRQTV DUWYV DQG FXOWXRXO B WRRPXID
an integral part of the visitor experience here. From aatérs to the world-
renowned collection of contemporary art at the Albright-Knox Art &gllwe
NQRZ WKDW MaKtluliuaHBtudonsldraw visitors from near and fat
and significantly contribute to our tourism economy. Our arts segplaying a
NH\ UROH LQ WKH WUDQVIRUPDWLRQ RI RXU U

2 Patrick Kaler
President/CEO, Visit Buffalo Niagara
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Travel Party and Demographic Characteristics of Arts Attendees

The tables below list the audience-intercept survey findings relatead/&b party size as well as the age,
educational attainment, and household income reported by the suspendents.

TABLE 6: Travel Party and Demographic Characteristics of Arts Audiences in Western New York

RES NS Nonresidents

Travel Party Size

Average number of adults (18 years or older) 2.1 2.3
Average number of children (younger than 18) 0.3 0.4
Average travel party size 2.4 2.7

Trip Characteristics

Average number of nights spent away from home as a @silts event 0.1 0.9
Percentage with any nights spent away from home as & oésauls event 4.4% 35.2%
Percentage attending the arts event or facility (wheg were surveyed) for the first tim 22.0% 51.5%

Age of Cultural Attendees

18-34 23.4% 19.4%
35-44 14.5% 15.9%
45-54 14.0% 18.8%
55-64 21.4% 18.2%
65 or Older 26.7% 27.6%

Educational Attainment of Cultural Attendees

Less than high school 0.5% 0.0%
High school 9.6% 12.9%
2-year college/technical/associates degree 17.9% 17.0%
4-year college/bachelors degree 30.7% 32.7%
Masters degree 34.3% 28.7%
Doctoral degree 6.9% 8.8%

Annual Household Income of Cultural Attendees

Less than $40,000 22.0% 10.3%
$40,000 to $59,999 18.4% 16.4%
$60,000 to $79,999 17.9% 20.6%
$80,000 to $99,999 14.0% 18.8%
$100,000 to $119,999 12.0% 10.9%
$120,000 or More 15.7% 23.0%

Civic Engagement of Cultural Attendees
Percentage that voted in 2016 U.S. presidential election 88.1% 75.7%

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5 11
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Mayors understand the connection between the arts industry and cit
revenues. Arts activity creates thousands of direct and ingbhleand
generates billions in government and business revenues. {$lasar
make our cities destinations for tourists, help attract and retigindsses,
and play an important role in the economic revitalizationtefscand the

vibrancy of our neighborhoods.

2 Oklahoma City Mayor Mick Cornett
President, The United States Conference of Mayors

Vith the diversity within Cattaraugus County and across thet&vn
New York region, Arts and Culture play a large part in economic
development and it enhances the quality of life. Not only doegsribate
jobs it allows us to enhance and promote cultural assets as essential
elements in building vibrant, competitive and creative places and
environments across our region. It attracts more tourists andagives

own residents the creative opportunities and great experiénces.

2 Crystal Abers, Director
Cattaraugus County Department of Economic Development, Plaandthgourism

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5



Conclusion

The nonprofit arts and culture sector is a $352.1 million industy in Western
New York 2 one that supports 10,160 full-time equivalent jobs and generates
$40.3 million in local and state government revenue

Nonprofit arts and cultural organizations are businesses in theirigiht. They spent
$156 million during fical year 2015 to employ people locally, purchase goutls a
services from local establishments, and attract tourists. Theleaaged a
remarkable $196.1 million in additional spending by cultural axa#is? spending
that pumps vital revenue into restaurants, hotels, retail stores, pgekamges, and
other local businesses.

This study puts to rest a misconception that communities sugm®nd culture at
the expense of local economic development. In fact, commuriiaésupport the arts
and culture are investing in an industry that supports jobs, geneoamEsigent
revenue, and is the cornerstone of tourism. This Arts & EconBrogperity 5 study
shows conclusively thahe arts mean business in Western New York!

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5 13



3S7TKDQNV WR WKH $PHULFDQV IRU WKH $U)
Prosperity Report, confirming the significant economic impact of the /
in our community, and thanks to the Arts Services Initiative (AS)Her
instrumental role they play in creating our vibrant arts andieult
HFRQRP\ LQ :HVWHUQ 1HZ <RUN

2 Hon. Chris Jacobs
New York State Senate, BDistrict

3$ YLWDO FRPSRQHQW WR JHQHUDWLQHW
can be attributed to supporting and funding the arts. It is apparent the
decreased support of the arts has negatively impacted some aveas o
countryyTo FRPSHWH DQG WKULYH LQ WRGD\T\
apparent that supporting the arts helps foster a more creative and
innovative workforce that streny KHQV RXU HFRQRP\ ~

2 Nevada Assemblywoman Maggie Carlton
Co-Chair, National Conference of State Legislatures
Labor & Economic Development Committee
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The Arts & Economic Prosperity 5 Calculator

To make it easier to compare the economic impacts of differemhiaegions within Western New York (or to
calculate updated estimates in the immediate years ahead)jiwt pesearchers calculated the economic impact
per $100,000 of direct spending by nonprofit arts and cultural organizatidrtheir audiences.

Economic Impact Per $100,000 of Direct Spending by ORGANIZATIONS

For every $100,000 in direct spending by a nonprofit arts and cultural axianim Western New York, there
was the following total economic impact.

TABLE 7:

Ratios of Economic Impact Per $100,000 of Direct Spendiriyy Nonprofit Arts and Cultural Organizations
in Western New York

Median of

Similar Study Regions
Western New York Pop. = 1,000,000 or Mor National Median
Full-Time Equivalent Jobs 3.02 3.11 3.52
Resident Household Income $64,544 $80,592 $74,554
Local Government Revenue $5,727 $4,157 $3,563
State Government Revenue $2,696 $4,918 $4,891

An Example of How to Use the Organizational Spending Calculator Tabléabove):

An administrator from a nonprofit arts and cultural organizatiah has total expenditures of $250,000 wants to
GHWHUPLQH WKH RUJDQL]DW LR @ifne equiRalém @& TH)FeRE)dRRenHn WeSEar-NewR Q | X O
York. The administrator would:

1. Determine the amount spent by the nonprofit arts and culturalipagan;
2. Divide the total expenditure by 100,000; and
3. Multiply that figure by the FTE employment ratio per $100,000 for Western Yk

Thus, $250,000 divided by 100,000 equals 2.5; 2.5 times 3.02 (from the top row of data on Table 1 abisve) equa
a total of 7.5 full-time equivalent jobs supported (both directlyiadidectly) within Western New York by that
nonprofit arts and cultural organization. Using the same procetierestimate can be calculated for resident
household income as well as for local and state government revenue.

Arts & Economic Prosperity 5| Americans for the Arts 15



Economic Impact Per $100,000 of Direct Spending by AUDIENCES

The economic impact of event-related spending by arts audiencassoabe derived for an individual
organization or groups of organizations in Western New York.

The first step is to determine the total estimated event-tedgiending by attendees who are residents of the five-
county Western New York area. To derive this figure, first multiply ¢ked tittendance by the percentage of
attendees that are residents. Then, multiply the result by thegaveer person event-related expenditure by
resident attendees. The result is the total estimated event-relatdthgp®y resident attendees.

The second step is to do the same for nonresidents of the five-coastgrWNew York area. To derive this
figure, first multiply the total attendance by the percentagatefdees that are nonresidents. Then, multiply the
result by the average per person event-related expenlditumrenresident attendees. The result is the total
estimated event-related spending by nonresident attendees.

Then, add the results from the first two steps together to calculatgahestimated event-related audience
spending. Finally, the ratios of economic impact per $100,000 in direct spenditiggndre used to determine the
total economic impact of the total estimated audience spending.

TABLE 8: Audience Spending Ratios for the Arts & Ecaomic Prosperity 5 Calculator
in Western New York (excluding the cost of event admission)

Residents Nonresidents
Percent of Attendees 86.5% 13.5%
Average Per Person Event-Related Expenditures $25.83 $53.36

TABLE 9:
Ratios of Economic Impact Per $100,000 of Direct Spendirizy Nonprofit Arts and Culture Audiences
in Western New York

Median of

Similar Study Regions
Western New York Pop. = 1,000,000 or Mor National Median
Full-Time Equivalent Jobs 2.78 2.59 2.46
Resident Household Income $54,833 $57,657 $52,101
Local Government Revenue $9,464 $5,125 $4,449
State Government Revenue $4,382 $6,329 $5,692
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An Example of How to Use the Audience Spending Calculator Tabl€en the preceding page):

An administrator wants to determine the total economic impact of the 25ta0attendees to his/her
RUJDQL]DWLRQYV QRQSURILW -iimé\atMivalepiGF FEX @M oyhéntn Mg \New Yogk. | X O O
The administrator would:

Multiply the total attendance by the percentage of attendees¢hagsidents;

Multiply the result of step 1 by the average per person evenedetapenditure for residents;
Multiply the total attendance by the percentage of attendeearthabnresidents;

Multiply the result of step 3 by the average per person evenedatapenditure for nonresidents;
Sum the results of steps 2 and 4 to calculate the total estimated estsd-aeidience spending;
Divide the resulting total estimated audience spending by 100,000; and

Multiply that figure by the FTE employment ratio per $100,000 for Western W

No ok whpeE

Thus, 25,000 times 86.5% (from Table 8 on the preceding page) equals; 21,625 times $25.83 (from Table
8) equals $558,574; 25,000 times 13.5% (from Table 8) equals; 3,375 times $53.36 equals $180,090
$558,574 plus $180,090 equals $738,664, $738,664 divided by 100,000 equals3B.&itnes 2.78 (from the top
row of data on Table 9 on the preceding page) equals a total of R@iéuequivalent jobs supported (both
directly and indirectly) within Western New York by that nonfrafts and cultural organization. Using the same
procedure, the estimate can be calculated for resident household imeovae# as for local and state government
revenue.

Making Comparisons with Similar Study Regions

For the purpose of this analysis and unique refietgeographic region being studied is defined as Allegany,
Cattaraugus, Chautauqua, Erie and Niagara Counties in New YorKa multi-county region). According to the
most recent data available from the U.S. Census Bureau, the popafafi@stern New York was estimated to be
1,394,749 during 2015. For comparison purposes, 458 pages of detailed data tablésgtmtestudy results for
all 341 participating study regions are located in Appendix B of the Nafbatstical Report. The data tables are
stratified by population, making it easy to compare the findings foraffestew York to the findings for

similarly populated study regions (as well as any other participating stghns that are considered valid
comparison cohorts).

The National Summary Report and National Brochure are available both by downloa@free) and hardcopy

(for purchase). The National Statistical Report (more than 500 pages in lengtls) available by download
only. All documents and resources can be found at www.AmericansForTheArts gfEconomicimpact

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5 17
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3, bSSODXG WKH H[LVWHQFH DQG LPSRUW
it is in showcasing the vitality and economic importance thett edour
cultural and arts organizations play in our various communitieshend t
region overall. Today, more than ever, we must put their \altiee
forefront to show how vital this group is to our community, and this

UHSRUW YHULILHVY KRZ ODUJH RI DQ<PSD

2 John Percy
President & CEO, Destination Niagara USA

"As a banker, | have visited businesses in almost evergodyown in
my state. There is a visible difference in places with eawibarts
community. | see people looking for places to park, stores staying op
late, and restaurants packed with diners. The business day is extedd

the cash registers are ringing!"

2 Ken Fergeson, Chairman, NBC Oklahoma
Past President, American Bankers Association
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About This Study

This Arts & Economic Prosperity 5 study was conducted by AmericanbkdoArts
to document the economic impact of the nonprofit arts and cultuistimydn 341
communities and regions (113 cities, 115 counties, 81 multi-city or ooultity
regions, 20 states, and 12 individual arts district®presenting all 50 U.S. states

and the District of Columbia.

The diverse local communities range in population
(1,500 to four million) and type (rural to urban).
The study focuses solely on nonprofit arts and
cultural organizations and their audiences. The
study excludes spending by individual artists and
the for-profit arts and entertainment sector (e.g.,
Broadway or the motion picture industry). Detailed
expenditure data were collected from 14,439 arts
and culture organizations and 212,691 of their
attendees. The project economists, from the
Georgia Institute of Technology, customized input-
output economic models for each participating
study region to provide specific and reliable
economic impact data about their nonprofit arts and
culture industry: full-time equivalent jobs,
household income, and local and state government
revenue.

The 250 Local, Regional, and
Statewide Study Partners

Americans for the Arts published a Call for
Participants in 2015 seeking communities interested
in participating in the Arts & Economic Prosperity
5 study. Of the more than 300 potential partners
that expressed interest, 250 local, regional, and
statewide organizations agreed to participate and
complete four participation criteria: identify én
code the universe of nonprofit arts and cultural
organizations in their study region; assist
researchers with the collection of detailed financial
and attendance data from those organizations;
conduct audience-intercept surveys at cultural
events; and pay a modest cost-sharing fee (no
community was refused participation for an

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5

inability to pay). Thirty of the 250 partners included
multiple study regions as part of their AEP5
participation (e.g., a county as well as a specific city
located within the county). As a result, the 250 local,
regional, and statewide organizations represent a total
of 341 participating study regions.

The Arts Services Initiative of Western New York,
Inc. responded to the 2015 Call for Participants,
and agreed to complete the required participation
criteria.

Surveys of Nonprofit Arts and

Cultural ORGANIZATIONS

Each of the 250 study partners identified the universe

of nonprofit arts and cultural organizations that are
ORFDWHG LQ WKHLU UHJLRQ V XVLQ
National Taxonomy of Exempt Entity (NTEE)

coding system as a guideline. The NTEE system

developed by the National Center for Charitable

Statistics at the Urban InstitLds a definitive

classification system for nonprofit organizations

recognized as tax exempt by the Internal Revenue

Code. This system divides the entire universe of

nonprofit organizations into 10 Major categories,
LQFOXGLQJ 33UWV &XOWXUH DQG +
Urban Institute reports that approximately 100,000

nonprofit arts and cultural organizations were

registered with the IRS in 2015.

7KH IROORZLQJ 17(( 33UWV &XOWXUF

+XPDQLWLHV" VXEFDWHJRULHYV ZHUH
study:
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A01 *Alliances and Advocacy

A02 +Management and Technical Assistance
A03 +Professional Societies and Associations
A05 +Research Institutes and Public Policy Analysis
All +Single Organization Support

Al12 +Fund Raising and Fund Distribution
A19 +Support (not elsewhere classified)

A20 *Arts and Culture (general)

A23 *Cultural and Ethnic Awareness

A24 +Folk Arts

A25 *Arts Education

A26 *Arts and Humanities Councils and Agencies
A27 +Community Celebrations

A30 +Media and Communications (general)
A31 +Film and Video

A32 tTelevision

A33 +Printing and Publishing

A34 +Radio

A40 +Visual Arts (general)

A50 +Museums (general)

A51 *Art Museums

A52 +& KLOGUHQYV OXVHXPV
A53 xFolk Arts Museums

A54 tHistory Museums

A56 +Natural History and Natural Science Museums
A57 +Science and Technology Museums

A60 +Performing Arts (general)

A61 tPerforming Arts Centers

A62 xDance

A63 *Ballet

A65 xTheatre

A68 +Music

A69 +Symphony Orchestras

AGA *Opera

A6B +Singing and Choral Groups

A6C *Bands and Ensembles

AG6E *Performing Arts Schools

A70 tHumanities (general)

A80 *Historical Organizations (general)

A82 *Historical Societies and Historic Preservation
A84 +Commemorative Events

A90 =*Arts Services (general)

A99 =Arts, Culture, and Humanities (miscellaneous)

TR TR T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R T R TR TR T

In addition to the organization types listed above,
the study partners were encouraged to include other
types of eligible organizations if they play a

20

substantial role in the cultural life of the community
or if their primary purpose is to promote participation
in, appreciation for, and understanding of the visual,
performing, folk, literary arts, and/or media arts.
These include government-owned and government-
operated cultural facilities and institutions, municipal
arts agencies and councils, private community arts
organizations, unincorporated arts groups, living
collections (such as zoos, aquariums, and botanical
gardens), university presenters and cultural facilities,
and arts programs that are embedded under the
umbrella of a nonarts organization or facility (such as
a community center or church). In short, if it displays
the characteristics of a nonprofit arts and cultural
organization, it is included. With rare exceptior-
profit businesses and individual artists are excluded
from this study

To collect the required financial and attendance
information from eligible organizations, researchers
implemented a multipronged data collection process.
Americans for the Arts partnered with DataArts to
collect detailed budget and attendance information

DERXW HDFK RUJDQL]DWLRQYV ILVFDO
'‘DWDSUWVYT &XOWXUDO 'DWD 3URIL

unigue system that enables arts and cultural
organizations to enter financial, programmatic, and
operational data into a standardized online form. To
reduce the survey response burden on participating
organizations, and because the CDP collects the
detailed information required for this economic
impact analysis, researchers used confidential CDP
data as the primary organizational data collection
mechanism for the Arts & Economic Prosperity 5
study. This primary data collection effort was
supplemented with an abbreviated one-page paper
version of the survey that was administered to
organizations that did not respond to the CDP survey.

Nationally, information was collected from 14,439
eligible organizations about their fiscal year 2015
expenditures, event attendance, in-kind contributions,
and volunteerism. Responding organizations had

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5



budgets ranging from $0 to $785 million In Western New York, a total of 1,302 valid
(Smithsonian Institution). Response rates for the audience-intercept surveys were collected from
341 communities ranged from 9.5 percent to 100 attendees to arts and cultural performances,
percent and averaged 54.0 percent. It is important to  events, and exhibits during 2016

QRWH WKDW HDFK VWXG\ UHJLRQTV UHVXOWY DUH EDVHG

solely on the actual survey data collected. No Economic Analysis
estimates have been made to account for A common theory of community growth is that an
nonparticipating eligible organizations. Therefore, area must export goods and services if it is to prosper

the less-than-100 percent response rates suggest an economically. This theory is called economic-base
understatement of the economic impact findings in theory, and it depends on dividing the economy into

most of the individual study regions. two sectors: the export sector and the local sector.
Exporters, such as automobile manufacturers, hotels,

In Western New York, 126 of the 171 eligible and department stores, obtain income from customers

nonprofit arts and cultural organizations RXWVLGH RI WKH FRPPXQLW\ 7KLV 3]

identified by the Arts Services Initiative of enters the local economy in the form of salaries,

Western New York, Inc. participated in this purchases of materials, dividends, and so forth, and

study 2 a participation rate of 73.7 percent becomes income to residents. Much of it is respent
locally; some, however, is spent for goods imported

Surveys of Nonprofit Arts and from outside of the community. The dollars respent

Cultural AUDIENCES locally have an economic impact as they continue to

Audience-intercept surveying, a common and circulate through the local economy. This theory

accepted research method, was conducted in all 341 applies to arts organizations as well as to other

of the study regions to measure event-related producers.

spending by nonprofit arts and culture audiences.

Patrons were asked to complete a short survey Studying Economic Impact Using

while attending an event. Nationally, a total of Input-Output Analysis

212,691 attendees completed a valid survey. The To derive the most reliable economic impact data,

randomly selected respondents provided itemized input-output analysis is used to measure the impact of

expenditure data on attendance-related activities expenditures by nonprofit arts and cultural

such as meals, retail shopping (e.g., gifts and organizations and their audiences. This is a highly-

souvenirs), local transportation, and lodging. Data regarded type of economic analysis that has been the

were collected throughout 2016 (to account for basis for two Nobel Prizes. The models are systems

seasonality) as well as at a broad range of both paid of mathematical equations that combine statistical

and free events (a night at the opera will typically methods and economic theory in an area of study

yield more audience spending than a weekend called econometrics. They trace how many times a

FKLOGUHQYV WKHDWHU SUR G XF Wdolaf)s Rekpebt Wwithid theRded? ecrmrybefore it

music festival, for example). The survey leaks out, and it quantifies the economic impdct o

respondents provided information about the entire each round of spending. This form of economic

party with whom they were attending the event. analysis is well suited for this study because it can be

With an overall average travel party size of 2.56 customized specifically to each study region.

people, these data actually represent the spending

patterns of more than 544,489 cultural attendees. To complete the analysis for Western New York,

project economists customized an input-output

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5 21



model based on the local dollar flow among 533
finely detailed industries within the unique

economy of Allegany, Cattaraugus, Chautauqua,
Erie and Niagara Counties This was

accomplished by using detailed data on
employment, incomes, and government revenues
provided by the U.S. Department of Commerce
(County Business Patterns, the Regional Economic
Information System, and the Survey of State and
Local Finance), local tax data (sales taxes, property
taxes, and miscellaneous local option taxes), as well
as the survey data from the responding nonprofit
arts and cultural organizations and their audiences.

The Input-Output Process

The input-output model is based on a table of 533
finely detailed industries showing local sales and
purchases. The local and state economy of each
community is researched so the table can be
customized for each community. The basic
purchase patterns for local industries are derived
from a similar table for the U.S. economy for 2012
(the latest detailed data available from the U.S.
Department of Commerce). The table is first
reduced to reflect the unique size and industry mix
of the local economy, based on data from County
Business Patterns and the Regional Economic
Information System of the U.S. Department of
Commerce. It is then adjusted so that only
transactions with local businesses are recorded in
the inter-industry part of the table. This technique
compares supply and demand and estimates the
additional imports or exports required to make total
supply equal total demand. The resulting table
shows the detailed sales and purchase patterns of
the local industries. The 533-industry table is then
aggregated to reflect the general activities of 32
industries plus local households, creating a total of
33 industries. To trace changes in the economy,
each column is converted to show the direct
requirements per dollar of gross output for each
sector. This direct-requirements table represents the
SUHFLSH’

22

The economic impact figures for Arts & Economic
Prosperity 5 were computed using what is called an

SLWHUDWLYH" SURFHGXUH 7KLV SURFF

power series to approximate the solution to the
economic model. This is what the process looks like
in matrix algebra:

T=IX+AX + AZX + A3X + ... + A'X.

T is the solution, a column vector of changes in each

LQGXVWU\TV RXWSXWV FDXVHG E\ WKH

in the column vector X. A is the 33 by 33 direct-
requirements matrix. This equation is used to trace
the direct expenditures attributable to nonprofit arts
organizations and their audiences. A multiplier effect
table is produced that displays the results of this
equation. The total column is T. The initial
expenditure to be traced is IX (I is the identity matrix,
which is operationally equivalent to the number 1 in
ordinary algebra). Round 1 is AX, the result of
multiplying the matrix A by the vector X (the outputs
required of each supplier to produce the goods and
services purchased in the initial change under study).
Round 2 is A2X, which is the result of multiplying
the matrix A by Round 1 (it answers the same
TXHVWLRQ DSSOLHG WR 5RXQG
required of each supplier to produce the goods and
services purchased in Round 1 of this chain of
HYHQWV"" (DFK RI FROXPQV
multiplier effects table represents one of the elements
in the continuing but diminishing chain of
expenditures on the right side of the equation. Their
sum, T, represents the total production required in the
local economy in response to arts activities.

Calculation of the total impact of the nonprofit arts
on the outputs of other industries (T) can now be
converted to impacts on the final incomes to residents
by multiplying the outputs produced by the ratios of
household income to output and employment to
output. Thus, the employment impact of changes in

IRU SURGXFLQJ WKH R Xomgup\lueRa aridekpendiQrésXs/caldulated by

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5
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multiplying elements in the column of total outputs
by the ratio of employment to output for the 32
industries in the region. Changes in household
incomes, local government revenues, and state
government revenues due to nonprofit arts
expenditures are similarly transformed. The same
process is also used to show the direct impact on
incomes and revenues associated with the column
of direct local expenditures.

A comprehensive description of the methodology

used to complete the national study is available at
www.AmericansForTheArts.org/Economicimpact

AMERICANS FOR THE ARTS Arts & Economic Prosperity 5
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SPHULFDQV IRtk ANKEtoSAhW Rrfsperity 5 study is an
invaluable tool for Guilford County and counties across the natios. T
data it has collected and analyzed provide an unparalleled understand
the influence of the arts on the economy, locally and raltiont is vital
that we continue to measure the impact of the arts on ouoegoto show
our constituents and the nation its value. We are gratefthdowork
Americans for the Arts does to help us show what an importanttasset
arts are in the areas of education and health, both phgsidahental, and

as an economic driver."

2 Kay Cashion, Commissioner, Guilford County, N.C.
Chair, National Association of Counties Arts & Culturen@mission

3, KDYH DOzD\V PDGH LW D SULRULWJIWRWE
WKH PtSHRSOHTV PDQGDWHYV T 3URJUD®®\D
provided by their government provide so many tremendous benefitgihe
Erie County, including the undeniable positive impact they haween
local economy. We are truly blessed to be home to so many redowne
nonprofit arts and cultural organizations. A decision on pingifunding
for the arts should never be based on politics or involve peratiaaks or
grudges, because at the end of the day the arts stimulatgitredisplay
beauty and inspire us all to actively participate in something &ips lus
GLUHFWO\ FRQQHFW ZLWK RXU YLEUDQW C

2 Hon. Mark C. Poloncarz
Erie County Executive
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Frequently Used Terms

Cultural Tourism
Travel directed toward experiencing the arts, heritage, ancasplaracter of a place.

Direct Economic Impact

A measure of the economic effect of the initial expenditure waléommunity. For example, when the

VIPSKRQ\ SD\V LWV SOD\HUV HDFK PXVLFL DMOAIWUD-Ore BduivsiektH DV V RFLI
employment status represent the direct economic impact.

Direct Expenditures
The first round of expenditures in the economic cycle. A paycheck frosythghony to the violin player and a
EDOOHW FRPSDQ\TV SXUddakamples & diedD&yperdiviiées HY D U

Econometrics

The process of using statistical methods and economic theory to develogna afystathematical equations that
measures the flow of dollars between local industries. The input-outulg meveloped for this study is an
example of an econometric model.

Econometrician
An economist who designs, builds, and maintains econometric models.

Full-Time Equivalent (FTE) Jobs

A term that describes the total amount of labor employed. Economistsiraéal E job$ not the total number of
employeesEHFDXVH LW LV D PRUH DFFXUDWH PHDNXHUWH]RIGLR PMDHONH RYOW R
full-time employee, two half-time employees, four quarter-time empkyetc. Almost always, more people are

affected than are reflected in the number of FTE jobs reported dueaitthdance of part-time employment,

especially in the nonprofit arts and culture industry.

Indirect and Induced Economic Impact

This study measures the economic impact of the arts using a methodologyatiias economists to track how
many times a dollar is respent within the local economy, and thus to measurenti@iedmpact generated by
each round of spending. When a theater company purchases paint fromlthartheare store, there is a
measurable economic effect of that initial expenditure within a aowityn However, the economic benefits
typically do not end there, because the hardware store uses sosn@adrite to pay the clerk that sold the paint,
as well as to pay its electric bill and to re-stock the shelves. Thedndird induce@conomic impacts are the
effects of the subsequent rounds of spending by businesses and individuals, regp@siréhe example on
Page 5 of this report.)
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Input-Output Analysis

A system of mathematical equations that combines statisticabdsetind economic theory in an area of

economic study called econometrics. Economists use this model (occasiomadhyaoahter-industry model) to

PHDVXUH KRZ PDQ\ WLPHV D GROODU LR MMHYGHQYWE HOR RH) BW L3SCBHIHNNV - ROK
economy by being spent non-locally (see Leakage below). The model is basethtix that tracks the dollar

flow among 533 finely detailed industries in each community. It allows rés®aro determine the economic

impact of local spending by nonprofit arts and cultural organizatim jobs, household income, and government

revenue.

Leakage

The money that community members spend outside of the local economy. fHhizalospending has no
economic impact within the community. A ballet company purchasingdho® a non-local manufacturer is an
example of leakage. If the shoe company were local, the expenditutremain within the community and
create another round of spending by the shoe company.

Multiplier (often called Economic Activity Multiplier)

An estimate of the number of times that a dollar changes hands wightemmunity before it leaks out of the
community (for example, the theater pays the actor, the actor spends mtheegratery store, the grocery store
pays its cashier, and so on). This estimate is quantified as one numbectyNwxpenditures are multiplied.
For example, if the arts are a $10 million industry and a multiplidreétis used, then it is estimated that these
arts organizations have a total economic impact of $30 million. The deneerof a multiplier is that it is one
simple number; its shortcoming, however, is its reliability. Users rarédythat the multiplier is developed by
making gross estimates of the industries within the local economyhwiiiowance for differences in the
characteristics of those industries, usually resulting in an ovesg&in of the economic impact. In contrast, the
input-output model employed in Arts & Economic Prosperity 5 is a type of ecoromigsis tailored specifically
to each community and, as such, provides more reliable and specific ecampartt results.

Resident Household Incomeoften called Personal Income)

The salaries, wages, and entrepreneurial income residents eagedagay for food, mortgages, and other
living expenses. It is important to note that resident household incomee just salary. When a business receives
money, for example, the owner usually takes a percentage of the pafltjirg in income for the owner.

Revenue to Local and State Government

Local and state government revenue is not derived exclusively fromeéngoaperty, sales, and other taxes. It
also includes license fees, utility fees, user fees, and filing feed. gmernment revenue includes funds to city
and county government, schools, and special districts.
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Frequently Asked Questions

How were the 341 participating communities and regions selected?

In 2015, Americans for the Arts published a Call for Participantsdimmeunities interested in participating in the
Arts & Economic Prosperity 5 study. Of the more than 300 participants thaserprinterest, 250 agreed to
participate and complete four participation criteria: (1) idgaind code the universe of nonprofit arts and cultural
organizations in their study region; (2) assist researchers witbltbeton of detailed financial and attendance
data from those organizations; (3) conduct aumkeémntercept surveys at cultural events; and (4) pay a modest
cost-sharing fee (no community was refused participation fanagility to pay). Thirty of the 250 partners
included multiple regions as part of their participation (e.g., a g@amivell as a city located within the county);
as a result, the 250 local, regional, and statewide partners represt@ahbf341 participating study regions.

How were the eligible nonprofit arts organizations in each comunity selected?

Local partners attempted to identify their universe of nonprdgtad cultural organizations using the Urban
,QVWLWXWHYTV 1DWLRQDO 7D[RQRP\ RI ([HPSWLE@W LRW J 0 Q (] DFRLGHOW 0.\
those whose primary purpose is to promote appreciation for and amtnst of the visual, performing, folk, and

media arts. Government-owned and government-operated culturdidacitid institutions, municipal arts

agencies and councils, private community arts organizations, uning@garrts groups, living collections (such

as zoos, aquariums, and botanical gardens), university presenters armd fadliitres, and arts programs that are
embedded under the umbrella of a non-arts organization or faailtl és a hospital or church) also were

included if they play a substantial role in the cultural lifehef tommunity. For-profit businesses and individual

artists are excluded from this study.

What type of economic analysis was done to determine the sturbsults?

An input-output economic analysis was customized for each of theipatitig study regions to determine the
economic impact its nonprofit arts and cultural organizations anduglitnaes. Americans for the Arts, which
conducted the research, worked with highly regarded economistdda tfes input-output models.

What other information was collected in addition to the ars surveys?

In addition to detailed expenditure data provided by the survegediaations and cultural attendees, researchers
and economists collected extensive wage, labor, tax, and commerpecdadad by the U.S. Department of
Commerce (County Business Patterns, the Regional Economic InformasigmSgnd the Survey of State and
Local Finance), as well as local and state tax data for use in the input-snebses.

K\ GRHVQIW WKLV VWXG\ XVH D PXOWLSOLHU™"
When many people hear about an economic impact study, they expestihtorbe quantified in what is often
called a multiplier or an economic activity multiplier. The ecormadativity multiplier is an estimate of the
number of times a dollar changes hands within the community (e.g., a tteatdisgactor, the actor spends
money at the grocery store, the grocery store pays the cashier,@md 6ds quantified as one number by which
expenditures are multiplied. The convenience of the multiplieatsttis one simple number. Users rarely note,
however, that the multiplier is developed by making gross estirobthes industries within the local economy
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and does not allow for differences in the characteristics of thdsetries. Using an economic activity multiplier
usually results in an overestimation of the economic impact and treetafis reliability.

Why are the admissions expenses excluded from the analysisaoflience spending?
Researchers assume that any admissions dollars paid by event attentygésadiyecollected as revenue for the

organization that is presenting the event. The organization pleeds those dollars. The admissions paid by

audiences are excluded because those dollars are captured in tHagpeadgets of the participating nonprofit

DUWV DQG FXOWXUDO RUJDQL]DWLRBRXQ@WIL\Q PHWKRGHR GRD VMR GQ WGKR

How is the economic impact of arts and culture organizations dérent from

other industries?

Any time money changes hands there is a measurable economic impacts@&wiialorganizations, libraries,

and all entities that spend money have an economic impact. What malehomic impact of arts and culture
organizations unique is that, unlike most other industries, they indgeedarounts of related spending by their
audiences. For example, when patrons attend a performing arts esgmbaih purchase dinner at a restaurant, eat
dessert after the show, and return home and pay the baby-sitter. Thersditexgs have a positive and
measurable impact on the economy.

Will my local legislators believe these results?

Yes, this study makes a strong argument to legislators, but you may meedide them with some extra help. It
will be up to the user of this report to educate the public about ecoimopact studies in general and the results
of this study in particular. The user may need to explain (19ttldy methodology used; (2) that economists
created an input-output model for each community and region in the anal{3) the difference between input-
output analysis and a multiplier. The good news is that as the numimemoingc impact studies completed by
arts organizations and other special interest areas increases, dtedagshistication of community leaders
whose influence these studies are meant to affect. Today, most dewdiers want to know what methodology
is being used and how and where the data were gathered.

You can be confident that the input-output analysis used in this istadyighly-regarded model in the field of
economics (the basis of two Nobel Prizes in economics). However, as in anyipnafieisid, there is
disagreement about procedures, jargon, and the best way to detegultse Ask 12 artists to define art and you
may get 12 answers; expect the same of economists. You may meet an economidiewd® that these studies
should be done differently (for example, a cost-benefit analysis of the arts)

How can a community not participating in the Arts and Economic Prgperity 5
study apply these results?

Because of the variety of communities studied and the rigorw¥itth the Arts & Economic Prosperity 5 study
was conducted, nonprofit arts and cultural organizations located in cotienuhat were not part of the study can
estimate their local economic impact. Estimates can be derived bythsiAgts & Economic Prosperity 5
Calculator (found at www.AmericansForTheArts.org/Economicimpaatilitionally, users will find sample
PowerPoint presentations, press releases, Op-Ed, and other stratqgiepdbapplication of their estimated
economic impact data.
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Cultural Event Attendees

Additionally, this study could not have been completed
without the cooperation of the 1,302 arts and cultural

audience members who generously took the time to

complete the audience-intercept survey while attending
a performance, event, or exhibit within Western New

York during calendar year 2016.
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