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Who We Are

B

: AMERICANS
www.ArtsActionFund.org “~ARTS



Bureau of Economic Analysis

Arts and culture as a part of GDP:

S704 Billion
4.7%
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Economic Impact of
Nonprofit Arts & Culture Industry

 $135 Billion Annual Expenditures

* 4.1 Million Full-Time Equivalent
Jobs

e $22.3 Billion Tax Revenue
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Erie County: 1,829 Arts-Related Businesses
Employ 7,761 People

Arts- Related Business

Y Museums/Collections

% Performing Arts

# Visual’Photography
Film, Radio, TV

% Design/Publishing

Y Art School/Services
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Sources of Revenue for
Nonprofit Arts Organizations (Estimated)

Local Govt. 4% >tate Govt.2%
Federal Govt. 3%
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Government Grant Funding to the Arts
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Federal, State, and Local: 1996 - 2016
[Millions of Dollars]
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I
What Decision Makers Care About

Business attraction/recruitment
Downtown/commercial redevelopment

. Business retention

Infrastructure

Small business/entrepreneur support

. Tourism/entertainment

. Community/neighborhood development

. Public safety

. Environmental sustainability

10.Workforce/job training T/\'
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Business Committee for the Arts

The best businesses supporting the arts in America
know that investing in the arts pays big dividends.
We honor them. Partnerships with the arts generate
jobs, galvanize communities and bolster a creative
and innovative work force.

presented by: Business Committee for the Arts. a division of Americans for the Arts

THE BCA TEN: Best Companies Supporting
the Arts in America:
Adobe Systems Incorporated, San Jose. CA
Applied Materials, Sanzs Clars, CA
Arketype lac., G . W1
Brainforest Inc_, Chicagn IL
Dollar Bank, Pusshargh, PA
Duke Energy, Charlotze. NC
Hanestrands Inc., Wiagon-Salem, NC
Reliance Standard Life Inswranca Company
Phiadd phic, PA
UMB Financial Corporation, Kansa s City. MO
Williams & Fodge Inc., Rock BB, SC

BCA Leadership Award:

Thomas A. James,

Ohairman and Ohief Eeetutive Officer,

Raymond James Finantial, Inc., 8. Petershurg, FL

BCA Hall of Fame Inductee:
Movado Group Inc., Pammas NJ

Principal Financial Growp

For mers isformation www AmericansfForThedrts org/BCA

Business Committea
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Private Giving to Arts, Culture & Humanities: 2005 - 2015

[Billions of Current Dollars]

519

$17.07

$15.96

$14.92

516

$13.92 13,38 $13.89| [514.23
$12.43 $12.29| [$12.59 213. $12.82

513
$10
57
54
61 L L L

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
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Private Strategic Alliances

<

INDEPENDENT SECTOR

THE CONFERENCE BOARD 6 @ C EC P

f ASSOCIATION OF

RELCKEFELLER
FOUNDATION

SMALL F{)L\JD mo\s
COUNCILon FOUNDATIONS for foumdatons with fes o wo st
MBE Business Civic V i
National Association for Business Economics Leadership Center AMERICANS
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http://www.conference-board.org/
http://www.conference-board.org/

Public Strategic Alliances

N A [. [] National Association of Counties
)

The Voice of America’s Counties

NATIONAL |
LEAGUE
o CITIES | G

m‘h NATIONAL CONFERENCE

I of STATE LECISLATURES

The Forum for America’s Ideas
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http://www.ncsl.org/index.htm
http://www.ncsl.org/index.htm
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Nonprofit Arts & Culture Attendees
Local vs. Nonlocal

31.8%
NON-RESIDENTS ™\,

LOCAL
RESIDENTS



Non-Local Arts Audiences Spend More Than
Twice as Much as Local Audiences

550.00 -

$39.96

540.00 -

530.00 -

520.00 -

510.00 -

50.00 -

Source: Arts & Economic Prosperity
IV™ Americans for the Arts. 2012.

MW Local mNon- Local

Visit www.AmericansForTheArts.org/aep for more information on our Arts
& Economic Prosperity IV study.



http://www.americansforthearts.org/aep

|
Effective Case-Making for the Arts
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I
2015 Arts Attendance

(Traditional Venues)

Historic site [N 33%
Zoo, aquarium, or botanical garden [N 29%
Museum of history or science (including... I 20%
Museum of art [ 17%
Visual arts, crafts exhibition, art gallery [N 16%
Musical performance (Classical or popular) N 16%

Theater performance [ 12% > Net YES:
67%

\

Dance performance [ 9%
Art or film festival [ 7%
Opera/musical theater B 6%
Art making class [ 5%
Literary event [ 4%

Other I 5% y,
None [N 27%
Don't know [ 3% y
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2015 Arts Attendance

(Non-Traditional Venues)

Parks I 41% )
Public spaces or plazas [N 37%
Schools N 35%
Streets or sidewalks [N 35%
Shopping malls N 33%
Places of worship I 32% Any
Community centers [N 27% > )
Airports I 229% 76%
Hospitals N 21%
Workplace N 17%
Public transportation (bus, train, etc.) I 12%
Vacant or abandoned properties B 9%

Other I 10% _/
None [N 19% >
Don't know B 5% AMERICANS
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The Challenge

FEBRUARY 2015

FLORIDA

i N[ g AL
GEO' " OHIC

HEALING
OUR
SOLDIERS

Unlocking the Secrets of
Traumatic'Brain Injury

Exploringthe | The Small #
Hidden Culture Strange Lives
in Hawaii ’Jf Mites




Yo-Yo Ma Performs with Wounded Warriors







Arts Have a Positive Effect on the
Community

= Strongly Agree = Somewhat agree
The arts are a positive experience in
a troubled world
The arts unify us, regardless of age,
race, and ethnicity
The arts improve the image and
identity of my community
Everyone in my community has equal
access to the arts
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The "Cool Globes" public art
exhibit features a dozen
designed spheres aimed at
raising awareness about
solutions to climate change.

(Aaron Besecker/Buffalo News)



Community-Oriented Arts Funding: High
Public Value

® Favor m Oppose

Art in parks, do;l:ct::vns, and public -
T ansiton to cuitan e I 50
Beautify blighted or abandoned areas -
Provide programs for the elderly -
Promote pro-:i(:j(i?lloﬁ:avior with at- -
In hospitals and healthcare - ﬁ—

institutions
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The front of the Albright Knox Art Gallery during the Jazz Festival in

the summer.
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Community-Oriented Arts Funding: High
Public Value

® Favor m Oppose

Tourism to a location inside the US -

To promote social and racial equity -

To increase tourism to the US -

Int'l diplomatic cultural exchanges -

Fund individual artists to make art _
Provide religious art in public spaces _ ﬂ'
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Every Student Succeeds Act (ESSA)
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Spheres of Influence in Arts Education

National Associat,-On
S

—
=
]
S
@
2
(ol

AMERICANS

“"ARTS




MEET HAZEL,

THE
82LTRANE
CHEMISTRY

When businesses partner with the arts, everyone profits. Because the arts
inspire new ideas, fresh thinking and creative collaboration. Just think, it’s
exactly what you’re looking for from the people who work with you every day.

Join the PARTNERSHIP MOVEMENT today.
And see how partnering with the Arts is good business.

WERSHIP s
< movement yr

AMERICANS
partnershipmovement.org ARTS




What Impacts a Community?

Civic engagement Community development

Military
Health and wellness
Artists

Creative workforce

Community history,
tradition, and cohesion

Community dialogue

Community livability
,‘Regonﬁath

Economy

Business/.

Agriculture & Food _—

Diversity, access, equity and
inclusion

~~_ Public safety

~~_Prisons and rehabilitation

Housing_/

Environment and _—"
sustainability

Transportation and / In-school Education

infrastructure
PIanning_/ Out-of-school Education
Innovation and technology Lifelong Education
. Political activation
Tourism . .
Immigration y

Cultural Diplomacy

\At-risk youth
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LAA Partnerships and Collaborations
92% have 1 76% have 3+

Chamber of Commerce
Convention & Tourism Bureau
School Districts

Economic Development Agency
Community Development Agency

Faith-Based Organization

Local Arts Agency Partnerships

66 %
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|
EVERY DAY THE ARTS

COMMUNITY DEVELOPMENT ECONOMIC IMPACT

HEALTH AND WELLNESS BUILDING A CREATIVE WORKFORCE
CRIME PREVENTION TOURISM
NEIGHBORHOOD REVITALIZATION INFRASTRUCTURE ACTIVISM

Over the next three years, Americans for the Arts will engage thousands of stakeholders, citizens, partners, and decision-
makers in communities large and small across the United States. Transforming America’s Communities through the Aris

is our three-year, multi-tiered exploration of what the arts mean in today's America and waorld. Our goal: to increase public

understanding of the multiple values of the arts in America and to learn from and educate critical stakeholders on the y
role, the funding, and the sustainability of the arts at the local, state, and national levels for the 21st century.

We want your help in Transforming America’s Communities Through the Arts. :«HE‘IHIICANS #mnzl ERICANS
www.AmericansForTheArts.org ARTS ARTS
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